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How should we measure social value created by social enterprises?
The implication and challenges of SROI
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Abstract
Modern public policies and public service delivery systems have been increasingly outcome and impact
oriented. More efficiency and effectiveness in terms of cost-benefit tends to be required for nonprofit
organizations and social enterprises. In this context, Social Return on Investment (SROI) which is a kind of
CBA(Cost Benefit Analysis) based on stakeholder approach has been developed. This paper examines the

implication and challenges of SROI.
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